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Difference -Locally charities, 
and was very recently. elected to 
the Nisa Todays board. 

Despite all, hehas agreed to 
visit our retailer's store and will 
report back. I'll bet there are a lo_ t 
of post offices out there that 
:could do with some guidance. 

Ladyliw.kisn't 
shining for these 
two retailers 
Remember those horrendous 
foods In 2007? t._.

who run Toll Bar Post 
O cein Toll Bar, Doncaster, will 
,never be: able to forget During 
that drenching su miner their 
store war- ruined. 

Nine months later, during 
preparation for #e-opening 

sly sold 
had been told 
of the highest 
of post office. 
ever, was 
g on the basis 

says- "Imagine my 
ger ai d disgust when 
ore, which is around 
ofamilefrommy 

store and onlytwo-tenths of a 
milefrom astore alreadywith 
lottery, and had now been given a 
terminal.I think I havebeen 
discriminated against." 

She setouther points in a 
letter to Camelotand has sent me 
the company's reply. It says it has 
reviewed herenquiry carefully in 
order to respond properly. But in 
the end it reverts to its partyline 
that "each selection is made using 
awide-ranging lut of criteria 
including: geographical 
demographic; densityof 
population; footfll; and sales, 
among others" 
It cannotbe thathershop is 

notgood enough. Shale shot-
hated as one ofnineregional 
winners in the Blakemoref 
Landmark/Lifestyle National 
Retailer of the year competition. 

_GRO isays: "We d have to 
rebuild the store,so we took the 
opportunity to knock walls down 
and moderfiise the store/post 
office. Prior to the flood we were
receiving deliveries from 
Blakemore, butnot as a member 
of the symbol group Lifestyle 
Express. As part of our plans to 
reopen bigger, brighter, better', 
we thought the business needed 
the professional image ofa 
symbol group. Lifestyle Express 
cametop as faras wewere 

concerned. Landmark(Lifestyle 
did help a lot in preparation for 
the opening. They advised on 
shop layout; merchandised stock, 
fitted window vinyls and signage. 
They also supported and helped 
with ourgrand re-openingday, 
in providingraffle prizes, 
samples and tastings." 

Iwonder if she' l have anyluck 
if Richard Branson winds up as 
major Camelot shareholder (as 
rumoured)? There is an 80% 
stake up forsale. 

Aquestioumark 
over Horizon's IT 
There is just room hereto report 
that Contputer Weekly, which has 
been closelyfo lowingthe 
problems subpostmasters claim to 
be suffering over their Horizon 
accounting system, says that"a 
sub-postmistress accused of theft 
from the PostOftice has had her 
case postponed to allow experts 
time to investigate the accounting 
IT system at her branch': 

The reportadds: "Seema 
Misra, postmistress at the West 
Byfleet Post Office in Surrey, is 
accused of one count of theftof 
£74,000. She claims the IT 
system may havecaused the 
account deficit" ■ 
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~- ------ -- __._._ from HIM Research & Consulting has some new year tips for retailers -" 

The start of a new year gives The imrtfediately. Of those c-store shoppers availability • Speed of service - this has 
businesses a great opportunity customers on a food-for-now so It Is crucial that these Items become even more important, 
to take stock, and HIM mission, 50% were buying are available at all times. to shoppers, significantly 
Research & Consulting's Items to eat/drink for asnack • Fresh - being credible In jumping up 9% from 2008: Yet' 
feedback from Its Interviews between meals, whereas' only fresh will Improve your as almost one in five sales staff 
with 20,000 Con hence 8% were buying something for customers' overall perception would like to receive more 
store shoppers provides a breakfast Offering bakery of your store it will also help to training, mast notably in 
good startI Shlnt products fruit salad pots, attract women on a top-up impri`ltiir ld3?and security, 
• Heaitn 2296 of c~stpce yogurts and so on Could be a mission and lead to sales in It's Important to ensure they 
customers told HiM that they way to capture this market. categories such as household have the skills for the job. 
would use a particular store • Going green -34%of arlheaith and beauty. 9 Value messages -34%of 
more If it offered more healthy shoppers said they would be •'Meal for tonight - only 4% of shoppers are encouraged to 
options, while 20%would like encouraged to reuse their c-store shoppers are on a meal buy at, tided price points 
to see added low-fat options carrier bags if a store charged for tonight mission and one in compared with 8% who aren't 
and 12% would like more low- for its single-use bags. three of these do not know Customerssay they help keep 
salt products. ♦ Basics - newspapers, bread what they re going to buy, so track of thelrspCnding and get 
• Breakfast- this remains a and milk are essential basket try making some suggestions. rfd of too5e flge. PrIcemarks 
huge untapped opportunity as Items, yet  are still seeing • Events make the most of all also ap7 ea asthey give a 
21% of c-store customers are slippage In these categories. sporting and big calendar reassurance shoppers aren't 
thereto buy items to eat ' 

w" 
The most Important thing to a events by planning ahead, being overcharged. 
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