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r°so ....drawngs t r° amvv the post 
Office going down over time: 

51 0/ taking borne less (61 % In 2019) 
26'X,) taking about the same amoulnt. 
18 taking home more (8%%/a) 

r . vvc 

• 70 .. akIn borne less than NM Vi 

• 

N

1 3% :T5: r : rough ly the same as 

N I . 

• 11% make more than NW (8%) 

~ r „r°e l . c rat e iv 

47% make more from their retail than 
their post office (52% in 2019) 
41 % make more from their post othce 
than their retail (36%) 
11 % making roughly the same from 
both elements 

CV ~s~ ~✓ _ "~" r l~r ,~ U 
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Vv .iked subpo .m sters what them.. pans are for the coming year — replicating a question asked in the F B's 

is usiness lnr ~:. ° . 

44% 
42% 

z2~ro in 
2019 

12% 

Remain 
Close/ Grow the same 

downsize 

www.nfsp.org.uk 

U - smafi` U 2 

54 °ib 

32% 
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Post ff Ltd ,- to sub ostm stern %agree
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1 
97% 

agree 

Very consistent amo~
different sub-group= 

www.nfsp.org.uk 

85% 
agree 

Agreement declines significantly wI
length of service: 
<5 years: 95% 
5 -- 10 years: 88% 
11 — 20 years: 82% 
21 -- 30 years: 79% 
31+ years 72% 
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Ma1 iitation schernE 
The 

NF SP is considering the development of a;..i accreditation scheme where sub postmasters and their staff can be 
accredited individually and as a team by an education body for their Expertise and knowledge on mails. 

To 
what extent 

would you be interested in such a scheme? 

Interested a lot 

Interested a little 

Neither/nor U 12% 

Not at al9 interested 17% 

Sub siw ritia p ' ~ interest ire a otenbai atcre ltatias i sc:rher~

Most Iil t v to be ted are: 

t ? t rs, 

9 
My 8ucness pae 
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ce, n r bol - C. 7k 

Average b3 rd 1E:. 23% 1O: 3 ..i (;i20 ,s. 

se pa.r .t t ( ;(T .J fl. .,,.. L..OWcst am Or... Main 1100E Off. ces (4 i •0 

<500 s c .. 5Th / 530 .,.. sqft: 23°/®0 1,000+ sq ft: 28°l® 
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cckagin 94 % 

Greeting cards 94 

Stationery 92 

Gifting s r.pes 88 % 

Tobacco 6 % 

LonvenEence? goods 

N w ç

...ICtit 4 rink' s ~!C 

www.nfsp.org.uk 

52% class themselves as 
convenience store 

Main model offices much more focused on non-food 
item 
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Greeting cards 
Base: 

Mixture ' 

1l [S lji Direct from supplier •' 

Wholesaler or cash and carry EI1 

Mixture 

- • • Direct from supplier ' • , 

Wholesaler or cash and carry EDf' 

Convenience (non-symbol) 
Base: 

www.nfsp.org.uk 

51% 
80% use just one supplier 

53% 

Wholesaler or cash and carry Direct from supplier ■ Mixture 
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'The NFSP is looking at how it can support the retail side of your business. How interested are you in the following -- all of 
which would be free for NFSP members. . . 

Information on products, 
ry es rind special offers 

i lt ,1 i tail partners 

Advice on how to irmrove your 
retail offer thrt <.a ...a l ' 

communicatli.a ., . 

51% 

55% 

64 iv ytobeRr ;1 are: 
i,,  t subn~. w l 
Tt  se used „ I f is for marl,:
Try":se that have upua eu ai .ielr o I"vly
pag.; e 
Th;se looking to grow their business in the next 12 
mc ; fths 
Those that have recently visited the NF  Iu 

i  to be interested are: 
.I o1"Ekes 

• "awr C i :es 

• Longer serving subpostmasters 
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Ma'-wketingY and social med' ia 
55% of NF3 :M.r m irr b rs Use loci m, re Pi pr=.~mote their post othce and retail  _ most commonly 
via Fac book. "15%'i% have their own website 

36% keep their listing updated 
10% have allowed PO to take control 
33J' ~ .,., x  h.

r ~ 
33% make Use of their Window displays a lot for seasonal events 
37% do so a little 
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Positivlity and progress linked to b h vl€ours assocated with improving the bus e.g. 
Engaging with  rci seeking support from the NF SP 
Marketing the H....siness online 
Upholding standards-- gg. vir, b nçi n- rt of symbol  group and/or interest in mails rcr dit t:i n 

~;ri n rn k.~0t the r l tucnhip ka tW:n bpca tr st r end F'Ot fur Ltd 
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s' str t ategy 

arc1 

Members want the NFSP to: 
Inform them and be informed by them. Direct interaction is key. 
( improve the profitability and sustainability of their businesses. 
Challenge PD — with greater freedom. 

O
,v,i -1 

g r ; trictiors appear to have impacted can ngagemen _lev l _ ~y limiting „direct 'int raction , 
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Indic tiions of attitudinal concern rn i c rt r çrups: 
Longer-serving subpostma~.t
Those below target for- im il. ; .., .. t inked to attiitude as well as knowledge and 
training 

A ils r s cares cn I F ~F W brit y r hi 1 1 r t d _ fe~rth 'r t ke.-app needed 

I  n i n t r 
I

„a~~,a~_aa~..~~.~_,..,,_,,,~„a~„a~~aa~_a~~..~_~.,,..,,_„a~„a~„a~~aa~_a~~..~_~.,,_„_,,,a.,,,a~,aa~~a~~_a~ 

rDefiniteinterest., in 
rna s accrecfltation,000sch r. ., 



WITNO0370113 
WITNO0370113 

f m 

NI em be  rct  ,~i rlo .  p N1 •4 r (/J known. 
\I€ E.. c<. E  pe nt. o,..;`t ,' t €. '/ , h .A 'I:: L r' ;z n ~a } v:` .ie .G 

vl, . I., . fi. IINO/fl S. ...d :0 rn. c ng nnembers io N G ;I 
Pour ,rac:tic ifl F 'k"' T , esaIers / cash It '-AAip ;liE 
Many branbrancNoo v ithout Gold machines or Ef ` : eotoo 
S cope to non  ® on Inc . .N ..i' I n i .. , i..rrl :are Op s y. rf vIItt e 

hr ~u~, >> c rr sup port, 

Irr I.. vv o0ail / commcrc.  La  
Hot drinks 
Slush 
Convenience 
Cash counters 


